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Аннотация: Статья посвящена основным способам образования 

экономических терминов в испанском языке, используемых в бизнес-

коммуникации. Проанализированы наиболее употребительные 

словообразовательные модели. В статье рассмотрены причины 

присутствия англицизмов в экономической терминологии испанского языка, 

приводятся тенденции расширения вокабуляра по данной тематике. 
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Annotation: The article is devoted to the main ways of forming economic 

terms of the Spanish language used in business communication. The most common 

derivational models used in the Spanish language are analyzed. The article 

discusses the reasons for the presence of Anglicisms in the economic terminology 

of the Spanish language, and gives the tendency to expand vocabulary on this 

topic. 
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XXI century as the era of linguistic diversification and multilingual 

individuals opens up new horizons in the field of linguistics research. In this 

context, the problem of language contact is today one of the most topical and 

controversial in both domestic and foreign linguistics. For the first time in the 
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history of the planet received a language of global communication: in all modern 

countries in the world speak English either as their mother tongue or as a second or 

foreign language. Active usage of English is constantly expanding area. It came as 

a foreign language where previously dominated by other international languages 

such as French, Russian or Spanish, and where there had previously been foreign, 

it has become or is becoming a second language.  

The language of business communication is a broad concept, which includes 

vocabulary reflecting various spheres of business, for example, management, 

commerce, banking, etc. In addition, the business language is the language of 

business oral and written communication, for example, the language of 

negotiations, presentations, production meetings and business correspondence 

reflecting national and cultural specifics. Thus, the language of business 

communication is one of the varieties of language for special purposes, in which 

three layers are distinguished: common vocabulary, general scientific vocabulary 

and terminology.  

The Spanish language, unlike English, has recently begun to acquire the 

status of "globality" and is actively used as a means of international 

communication in the process of doing business. The strengthening of the Spanish 

language's status as a world contribute to the process of migration, the 

intensification of communications, as well as the emergence of "Spanglish".  

The media are a powerful source of replenishment vocabulary of a foreign 

language (mostly English) origin. Through a Spanish journalism modern English is 

expanding its linguistic expansion of the range and contributes to a marked 

enrichment of language and innovative processes in the Spanish-speaking world.  

The main features of the Spanish business terms formation can be identified 

by: 

1. methods of forming new terms do not differ from the usual ways of word 

formation. The most common: the lexical-semantic and borrowing; 
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2. the verge between terms and words common lexicon unstable because 

constantly occurs as a process of transformation in terms commonly used words 

and terminologization household vocabulary; 

3. the terms in the modern media are not only used for the name of the 

concepts, but also can carry a certain assessment and emotional burden; 

4. the "new economy" language is characterized by a large volume of 

technical terms from the field of informatics; 

5. in the last decade, most of the citizens have access to the latest 

technology, which has led to the development of sub-language "new economy" and 

the need to streamline the terminology formation. 

One of the most common ways of term-formation in the business sphere is 

the abbreviation. The abbreviation is a word composed of abbreviated initial 

elements (morphemes) of the word combination. Among the Spanish business 

terms are the most common letters or abbreviations initially ("CCE" - "Consejo de 

cooperación empresarial"). 

The next type of terminology - composing or basing - is a whole-jointed 

connection of two or more morphemes that act as root words in single words. In 

the Spanish tradition, in order to avoid the numerous difficulties that the concept of 

"word" evokes, some authors define "composite" as a form that contains more than 

one root within itself. Complex words are presented among the terms of the 

business communication language rather widely, they diverse in their semantics 

and structure. In English, compounding has always been the most common term-

building model after conversion. Since English is an analytical language, unlike 

many other Germanic languages, complex words formed without a case marker 

dominate. 

In Spanish, the wording is also the second most popular after derivation by 

the way of business terminology formation. In order to prove the prevalence of this 

model, it is necessary to present a classification of types of formation of complex 
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words among Spanish business terms according to the general classification of 

methods of education: 

Complex noun syntactic mode of education: 

1. Offer reduction: 

- fusion of imperative proposals: damebalance, 

- fusion of sentences with a predicate in the indicator: sabelotodo, bienteveo. 

2. Combining the word-combinations: 

- the fusion of defining phrases with the definition on the first place: 

ecoeficiencia, mediopaño, 

- the fusion of key word combinations with the definition on the second 

place: avenegra. 

Complex noun syntactic-morphological way of education: 

- Verbal compound nouns: portafolios 

- Copulatory complex nouns: compraventa 

On the basis of the classifications of composition in the grammar of the 

Spanish language  the following basic models of composite types in Spanish 

business terminology can be designated: 

- noun + noun: motobomba; 

- noun + de + noun: mercado de ultramar; 

- noun + adjective: producción agrícola; 

- noun + participle: retiro programado; 

- noun + preposition + abbreviation: agregados del SCN; 

- verb in the present time of the indicator + noun: portafolios; 

- verb + verb: vaivén; 

- a verb in the imperative + a personal pronoun + a noun: damebalance; 

- adverb + adjective: maleducado; 

- adverb + noun: bienhechor; 

- an adjective + a noun (with a variable graphic sanitation): pronta entrega, 

salvoconducto [10, p.99].  
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As a result of the analysis of the types of term-formation models in Spanish, 

we can conclude that the former tends to use prepositions more often when 

composing (due to the presence of phrasal verbs and the possibility of a preposition 

to stand both in preposition with respect to the composite core and postposition). 

Among Spanish compositional terms, the "noun + preposition de + noun" model 

prevails, where the core is the first component (mercado de ultramar).   

There are a large number of units that have separate spelling, but are 

perceived by the speakers as single words. In the Russian linguistic tradition, it is 

customary to use the term stable phrase, to which the Spanish terms fórmula fija, 

lexía compleja and English collocation correspond. This type of terms is widely 

used among business terminology, since it has a faded image, a neutral register and 

a well-defined denotation . 

The next word-building model that deserves attention is conversion (Latin 

"conversio" -transformation) which means the formation of a new word by 

translating this basis into another paradigm of inflection. Spanish linguists also call 

this process "transcategorization" or "metabasis". In Spanish, this model is not the 

most popular, however, is found in the formation of business terms, most often as a 

transformation of the verb into a noun: «compra» (buys) - «compra» (purchase), 

«costar» (cost) - «el costar "(extra charge). 

For the Spanish word-formation in business terminology, after derivation the 

most wide-spread models are compounding, abbreviation and conversion, 

contamination and apocope are presented rarely and phonetic methods of 

derivation (variation of stress and the alternation of sounds) are not represented at 

all.  

The Spanish language, while maintaining its characteristic patterns of word 

formation in business terms, has many similar models with the English language 

and makes extensive use of prefixes and suffixes of Latin and Greek origin, which 

speaks in favor of the trend towards a global scope, and world language status. 
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Spanish is probably the richest language that exists, not only in vocabulary, 

but also in meanings, globalization and the Internet have forced us to assume the 

daily use of foreign words that do not have an equivalent in the Spanish language. 

There are several reasons why there is such a considerable presence of Anglicisms 

in the Spanish language of business: 

1) economic power of the world today is the English speech. Those who 

designed the economic and financial systems that govern the world were primarily 

English speakers; 

2) the most important international information agencies are Anglo-Saxon, 

therefore, they originally wrote the news in English; 

3) the access of the countries to the international markets causes that the 

terminology of the businesses is renewed of constant form and at a great speed. 

This terminology is minted in English. 

Real borrowing of English origin is shown on the pages of the Spanish press 

(both in Spain and in Latin America), TV and radio. Functioning of Anglicisms in 

Spanish confirmed the reality of their presence in traditional and in new areas of 

discourse. It should be noted that the media are a unique social, cultural, political 

and economic phenomenon. Ferraz A. Martinez [2, p.112] draws attention to the 

polysyllabic this phenomenon, pointing out that "modern media is a social 

institution, and business strategy, and the culture industry, and the propaganda 

element and a pragmatic dimension - the point of interaction of the sender and the 

recipient, in which they manipulate specific social, cultural, linguistic and 

commercial keys”. 

Mechanisms of influence on the recipient in the media are diverse: in 

addition to the verbal information it can be a graphic image without any verbal 

communication or a rare language combination, which involves expressive, 

metaphorical and artistic resources. 

In order to win the majority of the world market in any field need to possess 

such language, which would become the international linguistic transmitter 
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identifying a particular style of life, ideology (e.g., advertising spirits, often resort 

to the French language, tobacco and refreshments - to English, car brand - a 

German, etc.). English becomes the basis of many expressive means, adding a 

relevant language of the Spanish press. 

Specificity of functioning of Anglicisms in the context of the Spanish 

language is manifested in the form of deformation of semantics and words of 

English origin, and in correlation with Spanish counterparts.  Economics and 

commerce - international branch of human vital - illustrates clear examples 

Anglicism operation: marketing / mercadotecnia, copy-right, boom, representante, 

stand, tarjeta de crédito et al. 

Academy of the Spanish language allows the use of the original English 

word “marketing”, but adheres to the Spanish equivalent “mercadotecnia”, defined 

as "a set of standards and practices aimed at promoting trade, particularly the 

demand for learning tools and resources that perform this goal." 

“Anglicism boom” is an economic term winning among spanish analogs 

“auge súbito”, “prosperidad repentina” due to brevity of expression and content, 

according to the Academy of the Spanish language, meaning "highest stage in the 

economic cycle development ... can be used in different types of activities." 

Recently established tendency to use Anglicisms instead of the traditional 

manager, arouses interest "revival" of Anglicisms, recorded as early as the middle 

of the twentieth century. The Spanish press Anglicisms are a reality, which is not 

unique any particular its range, but also Spain and Latin America, and in a variety 

of forms: paper volume and a one-page, go every day or every month, with various 

subjects, programs, news, debates, celebrations, competitions on television and 

radio . In some cases - Anglicisms lexical and syntactic, presented in italics or 

quotes in other - literally operate the original English word. 

Today the active development of business scope at the international level has 

increased the need for and extent of the world's languages. The migration 

processes from Latin America to the US, intensive political, economic and cultural 
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integration of English- and Spanish-speaking worlds contribute to the fact that the 

Spanish are increasingly beginning to be used as an international language of 

business communication. In business terminology study of word formation is 

necessary for correct translation and then comparing the Anglo-Saxon and Spanish 

cultures, overcoming such socio-cultural difficulties, as the "mechanical drawing" 

or the use of non-equivalent vocabulary or deceptively equivalent words, often 

resulting in the hidden social and cultural problems. 

The main reasons for borrowings from a foreign language are: 

- the need for the name of the new things, concepts or phenomena; 

- the need for differentiation and specialization of the concepts;  

- social and psychological factors which play an equally important role than 

interlinguistic reasons for borrowing. 

Another feature of the use of terms in the press is a requirement for the 

economization of the means of expression, resulting in an increasing preference for 

shorter and more convenient terms. Hence, the active use of terms formed with the 

help abbreviation and further lexicalization abbreviations - a process that 

encompasses not only the Spanish acronym, but also borrowed from other 

languages, such as English and French. In recent years, words attracted more and 

more attention of researchers and are reflected in special reference books - 

dictionaries difficulties, special dictionaries of abbreviations and various benefits 

in terms of style. 

At the end of the XX century as a result of the rapid development of science 

and technology there was such a thing as a "new economy", the economy based on 

information. As a result, the terminology of computer science and computer 

technology has become an integral and very important part of the economic 

terminology in general. The basis of the language of the "new economy" constitute 

lexical units borrowed from the English language. This is facilitated by several 

factors, and above all, extra-linguistic. Firstly, the majority of services are initially 

offered as part of the global information network, we have focused on the needs of 
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the research community. Among the founders and first members formed a kind of 

koine based on the English language. In addition, the language emphasizes 

affiliation to the prestigious group, unites the group and often leads to the 

development among its members jargon. Another factor: the use of foreign words 

leads to an increase in the speaker's self-esteem. Currently, the English terms are 

firmly in the everyday life of broad layers of the population, including the rapidly 

growing percentage of Hispanic citizens. The growth of the Spanish-speaking users 

has led to the fact that the borrowed English words coexist with the Spanish term 

"new economy", the creation of which is actively used by all methods term-

formation discussed in this article: borrowing a metaphor, abbreviation. 
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